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All India Radio (AIR), officially known since 1957 as Akashvani ("Voice from the Sky"), is the
national public radio broadcaster of India and is a division of Prasar Bharati. It was established
in 1936.[2] It is the sister service of Prasar Bharati's Doordarshan, an Indian television
broadcaster. Headquartered in the Akashvani Bhavan building in New Delhi, it houses the
Drama Section, the FM Section, the National Service, and is also home to the Indian television
station Doordarshan Kendra, (Delhi).

ALL INDIA RADIO

The Directorate General, All India Radio functions under Prasar Bharati. Director
General is the Head of the Department and is responsible for the overall administration



and supervision of the entire AIR network. In performance of his duties and functions,
the Director General, AIR is assisted by officers of the following wings.

PROGRAMME WING

Additional Director Generals (ADGs) at the Headquarters and in the Regions assist the
Director General in proper supervision of the stations. The Headquarters of the
Regional ADGs are situated at Kolkata (Eastern Region), Mumbai (Western Region-|),
Lucknow (Central Region-l), Bhopal (Central Region-II) and Guwahati (North Eastern
Region), Chennai (South Region-l), Bangalore (South Region-Il), Delhi (North Region-I)
and Chandigarh (North Region-Il). Another office of ADG is to be set-up at Ahmedabad
(Western Region-Il).

ENGINEERING WING

In respect of the technical matters, Director General is assisted by an Engineer-inChief
and ADG (Engineering) at the Headquarters and by the Zonal Chief Engineers in zones.
In addition, there is a Planning and Development Unit at the Headquarters in respect of
the Development Plan Schemes of All India Radio. For the civil construction activities,
the Director General is assisted by the Civil Construction Wing (CCW) of AIR, which is
headed by a Chief Engineer. The CCW caters to the needs of Doordarshan also.

ADMINISTRATIVE WING

Additional Director General (Administration) and Additional Director General (Finance)
assist the Director General on all matters of the administration and finance One Director
each looks after the Engineering Administration, Programme Administration and
financial matters.

SECURITY WING

The Director General is assisted by a Deputy Director General (Security), an Assistant
Director General (Security) / Deputy Director (Security) on the matters relating to the
security and safety of AIR installations viz., transmitters, studios, offices, etc. The
Security requirements of Doordarshan are also looked after by these officers.

AUDIENCE RESEARCH WING

There is a Director (Audience Research) to assist the Director General in carrying out
feedback studies on the programmes broadcast by the stations of All India Radio.
Director (Audience Research) is assisted by a Joint Director (Audience Research).

ACTIVITIES OF SUBORDINATE OFFICES OF AIR IN BRIEF

There are a number of subordinate offices of All India Radio performing the distinct
functions. The broad activities of these offices / divisions are summarised as under:

NEWS SERVICES DIVISION

The News Services Division works round-the-clock and it broadcasts over 607 news
bulletins both for Home and External Services. The bulletins are in Indian languages
and various foreign languages. The Division is headed by the Director General (News).
There are 46 Regional News Units in AIR. The bulletins vary from region to region
according to the news worthiness of national, regional and local affairs.



EXTERNAL SERVICES DIVISION

The External Services Division of All India Radio broadcasts in 27 languages i.e., 15
foreign and 12 Indian languages. These services are radiated for an aggregate duration
of 72 hours daily and are projected to over 100 countries.

TRANSCRIPTION & PROGRAMME EXCHANGE SERVICE

This service looks after the exchange of programmes among the stations, building up
and maintenance of sound archives and also the commercial release of prestigious
recordings of music maestros.

RESEARCH DEPARTMENT

The functions of the Research Department include Research and Development of
equipment required by AIR and Doordarshan, investigation and studies relating to AIR
and Doordarshan, development of prototype models of R&D equipment for limited use
field trials in AIR and Doordarshan network.

CENTRAL STORE OFFICE

AIR’s Central Store Office, located at New Delhi, performs the functions relating to
procurement, stocking and distribution of the engineering stores required for the
maintenance of technical equipment at All India Radio Stations.

COMMERCIAL BROADCASTING SERVICE CENTRES & VIVIDH BHARATI SERVICE
(VBS)

There are 41 Vividh Bharati-cum-Commercial Broadcasting Service (CBS) Centres
including the exclusive VB Centres. The work relating to CBS is performed by two
Wings i.e. Sales Wing and Production Wing. An independent Central Sales Unit along
with 15 main Commercial Broadcasting Service Centres looks after the marketing of
broadcast time in AIR.

Three-tier Broadcasting System

AIR has a three-tier system of broadcasting. These three levels of programmes are the
National, Regional and Local each having distinct audiences.

National programmes are broadcast from Delhi for relay by the Capital, Regional and
Local Radio Stations. Some of these are the National Programme of Talks and Features
in Hindi and English, the National Programmes of Drama and Music.

The National Channel of All India Radio located in Delhi broadcasted programmes
which were heard on Medium Wave and also on Short Wave. Started on 18th May
1988, this channel worked as a night service from 6.50 PM to 6.10 AM the next
morning. Broadcasting in Hindi, Urdu and English, the programme composition of the
channel had been designed to make it representative of the cultural mosaic and ethos
of the country. It has been closed on January, 2019



The Regional Stations in different States form the middle tier of broadcasting. They
originate programmes in the regional languages and dialects. Regional Channels are
located in the major linguistic-cultural region of every state. 116 Regional Channels are
spread over 29 states & 6 Union Territories including the North-Eastern Service at
Shillong that projects the vibrant cultural heritage of the North-Eastern region of this
country. The Regional Channels, broadcast largely on the Medium Wave frequency,
follow a composite programme pattern comprising of music - classical, light, folk and
film, News and Current Affairs, Radio plays, features, Farm and Home programmes,
programmes on Health & Family Welfare and programmes for Woman, Children etc.

Local Radio is relatively a newer concept of broadcasting in India. Local radio stations
serve small communities, showcase local culture and broadcast area specific
programmes for the benefit of the community. The transmission is in the FM mode. The
programming is flexible and spontaneous and the stations function as the mouth piece
of the local community. At present there are 86 Local Stations spread across the
country.

Growth & Development

Broadcasting in India actually began about 13 years before AIR came into existence. In
June 1923 the Radio Club of Bombay made the first ever broadcast in the country. This
was followed by the setting up of the Calcutta Radio Club five months later. The Indian
Broadcasting Company (IBC) came into being on July 23, 1927, only to face liquidation
in less than three years.

In April 1930, the Indian Broadcasting Service, under the Department of Industries and
Labour, commenced its operations on an experimental basis. Lionel Fielden was
appointed the first Controller of Broadcasting in August 1935. In the following month
Akashvani Mysore, a private radio station was set up. On June 8, 1936, the Indian State
Broadcasting Service became All India Radio.

The Central News Organisation (CNO) came into existence in August, 1937. In the
same year, AIR came under the Department of Communications and four years later
came under the Department of Information and Broadcasting. When India attained
independence, there were six radio stations in India, at Delhi, Bombay, Calcutta,
Madras, Tiruchirapalli and Lucknow. There were three in Pakistan (Peshawar, Lahore
and Dacca). AIR then had a coverage of just 2.5 % of the area and 11% of the
population. The following year, CNO was split up into two divisions, the News Services
Division (NSD) and the External Services Division (ESD). In 1956 the name
AKASHVANI was adopted for the National Broadcaster. The Vividh Bharati Service was
launched in 1957 with popular film music as its main component.

The phenomenal growth achieved by All India Radio has made it one of the largest
media organisations in the world. With a network of 262 radio stations, AIR today is
accessible to almost the entire population of the country and nearly 92% of the total
area. A broadcasting giant, AIR today broadcasts in 23 languages and 146 dialects
catering to a vast spectrum of socio-economically and culturally diverse populace.



Programmes of the External Services Division are broadcast in 11 Indian and 16 foreign
languages reaching out to more than 100 countries. These external broadcasts aim to
keep the overseas listeners informed about developments in the country and provide a
rich fare of entertainment as well.

The News Services Division, of All India Radio broadcasts 647 bulletins daily for a total
duration of nearly 56 hours in about 90 Languages/Dialects in Home, Regional, External
and DTH Services. 314 news headlines on hourly basis are also being mounted on FM
mode from 41 AIR Stations. 44 Regional News Units originate 469 daily news bulletins
in 75 languages. In addition to the daily news bulletins, the News Services Division also
mounts number of news-based programmes on topical subjects from Delhi and its
Regional News Units.

AIR operates at present 18 FM stereo channels, called AIR FM Rainbow, targeting the
urban audience in a refreshing style of presentation. Four more FM channels called,
AIR FM Gold, broadcast composite news and entertainment programmes from Delhi,
Kolkata, Chennai and Mumbai. With the FM wave sweeping the country, AIR is
augmenting its Medium Wave transmission with additional FM transmitters at Regional
stations.

In keeping with the Government decision for transition to the digital mode of
transmission, AIR is switching from analog to digital in a phased manner. The
technology adopted is the Digital Radio Mondiale or DRM. With the target of complete
digitization by 2017, the listeners can look forward to highly enhanced transmission
quality in the near future.
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Milestones

The phenomenal growth achieved by All India Radio through decades has made it one
of the largest media organizations in the world. Today AIR reaches out to 99.18% of the
population spread over about 91.85% of the area through 262 broadcasting Centres.
The inception can be traced back to the enforcement of the Telegraph Act on October1,
1885. Major landmarks of broadcasting are as below:

1920s

June, 1923 : Broadcast of programmes by the Radio Club of Bombay.

November, 1923 : Calcutta Radio Club put out programmmes.

July 31,1924 : Broadcasting Service initiated by the Madras Presidency Radio Club.

July 23,1927 : Indian Broadcast Company (IBC), Bombay Station inaugurated by Lord
Irwin, the Viceroy of India.

August 26,1927 : Calcutta Station of IBC inaugurated.

1930s
March 1, 1930 : IBC went into liquidation.

April 1,1930 : Indian State Broadcasting Service under Department of Industries and
Labour commenced on experimental basis.

March,1935 : Post of "Controller of Broadcast" innstituted.



August 30,1935 : Lionel Fielden appointed the first controller of Broadcasting in India.
September 10,1935 : Akashvani Mysore, a private radio station, set up.

January 19,1936 : First news bulletin broadcast from AIR.

June 8, 1936 : Indian State Broadcasting Service became All India Radio.

August 1,1937 : Central News Organisation came into existence.

November,1937 : AIR came under Department of Communication.

October 1,1939 : External Service started with Pushtu broadcast.

1940s

October 24,1941 : AIR came under the Department of I&B.

January 1,1942 : Akashvani Mysore was taken over by Maharaja of Mysore.
February 23,1946 : AIR came under the Department of Information & Arts.

September 10,1946 : Department of Information and Arts changed to Department of
Information and Broadcasting.

1947 (at the time of partition): Six Radio Stations in India
(Delhi,Bombay,Calcutta,Madras, Tiruchirapalli and Lucknow) and three Radio Stations
in Pakistan (Peshawar, Lahore and Dacca).

September, 1948 : Central News Organisation (CNO) was split up into two Divisions,
News Service Division and External Service Division (ESD).

1950s

July 20,1952 : First National Programme of Music broadcast from AIR.

July 29,1953 : National Programme of Talks (English) commenced from AIR.
1954 : First Radio Sangeet Sammelan held.

August 15,1956 : National Programme of Play commenced.

October 3,1957 : Vividh Bharati Services started.

November 1, 1959 : First TV Station in Delhi started as part of AIR.

1960s
November 1,1967 : Commercials on Vividh Bharati introduced.
July 21, 1969 : Yuv-Vani service started from Delhi.

August 15, 1969 : 1000 KW Superpower Medium Wave Transmitter commissioned at
Calcutta (Mogra).



1970s

January 8,1971 : 1000 KW Superpower Medium Wave Transmitter commissioned at
Rajkot.

1974 : Akashvani Annual Awards instituted.

April 1, 1976 : Doordarshan separated from AIR.

1977 : Introduction of political party broadcasts.

July 23, 1977 : First ever FM Service was inaugurated from Madras.

1980s
May,1983 : AIR Baroda became a CBS station.

September 14,1984 : Two High Power 250 KW shortwave transmitters inaugurated at
Aligarh.

October 30,1984 : First Local Station at Nagarcoil started.

January 26,1985 : Commercials on Primary Channel introduced.

August 15,1985 : Introduction of hourly news bulletins.

1985 : All AIR Stations were provided with 5 channel satellite receiver terminals.
May 18,1988 : Introduction of National Channel.

April 8,1989 : Commissioning of Integrated North East Service.

1990s
March 2, 1990 : The 100th Station of AIR commissioned at Warangal (A.P.).

March 10,1990 : Two 500 KW Superpower short wave transmitters Inaugurated at
Bangalore.

1990 : AIR introduced Lassa Kaul Award for the best production on the theme of
National Integration.

1990 : AIR introduced Award for the best News Correspondent of the year.
October 2,1991 : Vividh Bharti Panaji became a CBS Channel.

October 2, 1992 : Commissioning of FM Channel at Jalandhar.

January 10,1993 : Introduction of Phone-in-programme at AIR Delhi.
January 28,1993 : Commissioning of VB Channel at Varanasi.

April 1, 1993 : The150th Station of AIR inaugurated at Berhampur (Orissa).



August 15,1993 : Introduction of selling of Time Slots on FM Channel to private parties
at Delhi - Mumbai.

September 1,1993 : Time Slots on FM Channel to private parties at Chennai.
April 1, 1994 : Sky Radio became operational.

July 25,1994 : Time Slots on FM Channel to private parties at Kolkata.
September 10,1994 : Multi Track Recording Studio commissioned at Mumbai.

September 28,1994 : Four 500 KW Superpower shortwave transmitters at
Bangalore,inaugurated making Bangalore one of the biggest transmitting centres in the
world.

November 13,1994 : Time Slot s on FM Channel to private parties at Panaji.
January 15,1995 : Radio paging service inaugurated.

August 5,1995 : Multi-track recording studios inaugurated at Chennai.

1995 : AIR introduced Akashvani Awards for best Audience Research Survey Report.
February 1,1996 : Foundation stone laid for new Broadcasting House in Delhi.
May 2,1996 : Launching of AIR on-line Information Service on Internet.
January 13,1997 : Audio in real time on Internet Service started.

November 23,1997 : Prasar Bharati Corporation came into existence.
January 26,1998 : Radio on Demand’ Service on 2nd FM Channel.

February 25,1998 : AIR news on telephone, live on internet.

April, 1998 : Sale of Time Slots on FM stopped.

August 29,1998 : Prasar Bharati Bill was passed by Lok Sabha on 31.7.1998 made
operational through an ordinance.

June, 1999 : Shri R.R.Shah, IAS, named officiating Member Executive. Private FM
Channels announced by GOI.

August 15,1999 : Radio Station commissioned at Kokrajhar in Bodo Land Autonomous
Council Areas.

August 15,1999 : Second FM Channels commissioned at Delhi and Calcutta.

November, 1999 : AIR launched a daily Malayalam Service for the Gulf Region. It
consists of a 10 mts. News Bulletins at 2315 hrs. followed by a 5 mts. Commentary on a
topical issue.

2000-2007
February 11, 2000 : Introduction of VB Channel at AIR Jabalpur.

March 13, 2000 : Radio Station commissioned at Dhubri in Bodo Land Autonomous
Council Area.



March 24, 2000 : Introduction of VB Channel at AIR, Jammu.

June, 2000 : Community Radio Stations commissioned at Nongstoin & William Nagar in
(Meghalaya), Saiha (Mizoram), Tuensang and Mon in Nagaland.

July 17,2000 : Regional Staff Training Institute (Tech.) started functioning at
Bhubaneshwar (Orissa)

August 15,2000 : Introduction of VB Channel at AIR, Coimbatore.
September 3, 2000 : Introduction of VB Channel at AIR,Jamshedpur.

February 7,2001 : Radio Station commissioned at Gopeshwar (Chamoli) in the newly
created State of Uttaranchal.

September 1, 2001 : AIR launched Infotainment channels, FM-Il, at the four
metro’s.,Chennai,Delhi.,Kolkata Mumbai.

November 12, 2001 : This day declared as The Public Service Broadcasting day to
commemorate Gandhji’s visit to AIR. Museum of Radio and Doordarshan inaugurated.

February 27, 2002 : AIR launched its first ever digital satellite home service to cater to
the Indian sub-continent and South East Asia.

July 2002 : 75 years of Broadcasting celebrated.

April 2003 : Marketing Division of Prasar Bharati inaugurated.

January 26th, 2004 : Bhasha Bharati channel of AIR launched at Delhi.
January 26th, 2004 : Classical Music channel launched at Bangalore.
February 19, 2004 : Shri Brijeshwar Singh, IAS took over as DG:AIR.
March 29th, 2004 : National Artists Awards ceremony held at Hyderabad.
April 1st, 2004 : Launch of Kisan Vani Programme from 12 stations.

May 25, 2004 : 20KW MW transmission at Kupwara Commissioned to strengthen Radio
coverage in the border area of J&K.

September 6, 2004 : Min. of Information & Broadcasting laid foundation stone for 10 KW
FM transmitter at Vijayawada.

December 16,2004 : Prime Minister Dr. Manmohan Singh inaugurated DTH Service of
AIR & Doordarshan.

:12 AIR channels in different regional languages from various state
capitals made available countrywide through the KU Band on DTH platform of Prasar
Bharati.

15th June,2005 : FM transmitter commionsioned at Port Blair, Himmatnager, Saraipalli,
Mandla, Rajgarh, Agartala and Imphal.

9th July,2005 : 1 kW FM transmitter commissioned at Shimla.

15th Aug, 2005 : FM transmitter commisioned at Udaipur, Rohtak, Gulbarga,
Aurangabad and Madurai.



23rd Aug, 2005 : New Broadcasting House equipped with digital studio setup for News
Service Division, External Service and Home Service inaugurated by Hon’ble Minister of
I&B and Culture.

2nd Sept, 2005 : 1 kW FM transmitter commissioned at Gorakhpur.
23rd Decmeber,2005 : 1 kW FM transmitter commissioned at Deogarh in Orissa.

25th December,2005 : 5 kW FM transmitter commissioned at both Hyderabad in Andhra
Pradesh and Kurseong in West Bengal.

27th December,2005 : 10 kW FM transmitter commissioned at Shillong in Meghalaya
and 1kW transmitter commissioned at Darjeeling in West Bengal.

15th & 16th Feb-06 : Commonwealth Broadcasting Association conference held at
Delhi.

17th June, 2006 : 1 KW FM transmitter commissioned at Vijayawada (AP).
30th June, 2006 : Uplinking of DTH channel increased from 12 to 20.
11th July, 2006 : TKW FM transmitter commissioned at Kanpur (UP).

1st Sept, 2006 : 200 KW MW transmitter commissioned at Kargil (J&K).1KW MW
transmitters commissioned at Drass & Tiesuru (J&K).

2nd October, 2006 : 20 KW MW transmitter commissioned at Kota (Raj.)

Jan-2007 to Dec-2007

1. New Stations with FM Transmitters commisioned at
Tamilnadu),Dharampur(Macherla(AndhraPradesh) and Aurangabad (Bihar).

2. FM Transmitters commissioned at existing stations at Iltanagar
(ArunachalPradesh),

3. Aizawl (Mizoram), Kohima (Nagaland), Baripada (Orissa), Varanasi (Uttar
Pradesh) and Puducherry.

4. Existing FM Transmitters at Chennaii.e. 5 KW FM Tr. of FM Gold and 10 KW FM
Tr. of FM Rainbow replaced by 20 KW FM Transmitters.

5. Existing 5 KW FM Tr. of FM Gold service at Kolkata replaced by 20 KW FM

Transmitter.

New station with 1 KW MW Transmitter commissioned at Soro (Orissa).

Existing 100 KW MW Transmitters at Delhi & Raipur (Chhatisgarh) replaced with

new state-of-the art technology transmitters.

8. As part of J&K special package for boosting border coverage, new Stations with 1
KW MW Transmitters at Nyoma & Diskit in Leh region commissioned.

~N o

Jan-2008 to Dec-2008
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. FM Transmitter at Leh (J&K) commissioned.

2. A 200 KW MW Transmitter commissioned replacing 100 KW MW Transmitter.at

Najibabad.

As part of J&K speacial package for boosting border coverage, a new station with
TKW MW Transmitter commissioned. at Padum in Kargil. With this all the 12
projects included in J&K special package Phase-1 commissioned.

. Digital Captive Earth Stations at Leh, Varanasi, Rohtak and Aurangabad

commissioned. New uplink stations at Dehradun and Silchar under
implementation.

A new DTH Channel, Radio Kashmir, Srinagar added in the Direct to Home
Service of AIR. There are now 21 radio channel available countrywide through the
KU Band DTH Platform of Prasar Bharati (DD +), benefitting the listeners all over
India.

Jan-2009 to Dec-2009

1.

2.

New station with 5 KW FM Transmitter commissioned at Oras (Sindhudurganagry)
in Maharashtra.

Computerization of AIR stations and offices in progress to facilitate online
exchange of information and improvement of efficiency.

Permanent studio facilities equipped with Digital equipment and computerized
Hard Disc Work Stations for recording, dubbing, editing & playback provided at
Jaipur (Raj) & Tawang (Arunachal Pradesh).

Jan-2010 to Dec-2010

1.

An exclusive dedicated FM channel "AIR FM DILLI" with one KW transmitter
installed at AIR Broadcasting House Delhi. This channel was available on 100.1
MHZ in National Capital Region.
The following new transmitters were installed:
i.  Churachandpur (Manipur)-6 KW FM Tr., Studio & S/Qrs.
i.  Bharmour (Himachal Pradesh)- 100 W FM Tr.,
iii. Keylong (Himachal Pradesh)- 100 W FM Tr.,

iv.  Ooty (Tamilnadu)- 100 W FM Tr.,

v.  Thanjavur (Tamilnadu)- 100 W FM Tr.
AIR ‘News on Phone’ Service made available at 14 places i.e. Delhi, Mumbai,
Chennai, Patna, Hyderabad, Ahmedabad, Jaipur, Bangalore, Thiuvananthapuram,
Imphal, Lucknow , Raipur, Guwahati, and Shimla.

Jan-2011 to Dec-2011



1. Coverage of World Cup Cricket.
2. FM Gold started 24 Hours Service from 2nd October, 2011.

2012
1. Bangladesh recognizes Akashvani for its contribution in Bangladesh Liberation

War on 27th March, 2012 at Dhaka. Sh. L. D. Mandloi, DG, AIR received the
award at a special ceremony in Dhaka.
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All India Radio, News on AIR

All India Radio is the largest radio network in the world, and one of the largest broadcasting
organisations in the world in terms of the number of languages broadcast and the spectrum of
socio-economic and cultural diversity it serves. AIR's home service comprises 420 stations
located across the country, reaching nearly 92% of the country's area and 99.19% of the total
population. AIR originates programming in 23 languages and 179 dialects.

10 Types of Advertising With Brands Example

Advertising is a form of communication that is sponsored and has a message promoting or
selling or trying to sell a product or service or an idea. It is classified as a form of marketing
communication.

Thomas J. Barratt is known as the father of modern advertising. Guest in London he was
working for Pears Soap Company. He devised an effective advertising campaign for the
product which involves the use of images slogans phrases and catchphrases possibly the
first time.

One of the slogans “Good Morning! Have you used Pears’ soap?” was very popular in its
day. Since then advertisement has expanded and grown exponentially. Today there are
different forms and methods of advertisement which are utilized by marketers to promote or
sell their product or service. Let’s take a look one by one.
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10 Types of advertising

NT™

=

1) Online Advertising

Online advertisings or digital advertisings as a form in which the message is conveyed
via the internet. For every website ads are a major source of revenue. Advertising online
has become very popular in the last decade and has surpassed the expectations of most of
the advertising experts. 60% revenue of Google is generated from ads and the same goes
for Facebook.

Online advertising has become so effective that a particular ad can be targeted to a specific
person of specific age of a specific location on a specific time. In terms of pricing advertising
online is very cheap compared to all other forms of advertising.

The major disadvantage of online advertising is at times people do not click on the ads and
the message does not reach the targeted audience. Also setting up online and requires
technical expertise which may not be possible for everyone. Digital Advertising and Online
Advertising is one of the fastest growing Type of Advertising.

Ads on youtube, Facebook Ads, Ads displayed on Google search results page are an
example of Online Advertising.

a) SMS advertising

SMS marketing is the major source of mobile advertising. Users are informed about the
product or service in 160 or fewer characters. This was when the internet was not available
on mobile phones. Once mobile phones got access to internet all internet advertising flowed
to mobile and experts suggest that mobile advertising will be the only major
advertising strategy for almost every company in near future.
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The reach from mobile advertising is fast personalized and effective and just like online
advertising it comes for a very little cost. The difference between online ads and mobile
advertising is that online ads can be accessed from any device like computer or laptops,
mobile advertising is only via mobile.

2) Television Ads

About a decade ago television was the most popular form of advertising. Events like the
super bowl, international cricket games, Olympics where the top attractions for advertisers
to advertise about their products. To some extent, it still is effective for most advertisers but
with the advent of online streaming of television on mobiles, marketers have now moved
from television to online as their preferred advertising medium.

Another form of television and infomercial. An infomercial is a specially designed
advertisement for information and awareness of the public. The term information comes
from the combination of words information and commercial. Ads of almost all products are
shown on television. Although it is costly, Television Ads are till date one of the best type of
advertising and have the most fantastic reach for a large audience.

3) Ads in Theatres

The advertisements in movie theatres before all the movies start or during the intimation are
called movie ads. These are one of the costliest forms of advertising since people cannot
skip it change the channel or move away. Many of the companies have started opting for
movie ads since it ensures that the entire message reaches the audience and unlike online
advertising, the audience cannot interfere till the advertisement is over. Movie ads are
different from placement ads.

4) Product Placement

Product placement is called covert advertising wherein a product is quietly embedded in the
entertainment media. Most of the times there is no mention of the product although the
audience sees the product. Movies are the major places where product placement is done.

They could be a few TV shows where product placement has been used but
the effectiveness is observed more in movies than TV shows.

Will Smith is seen playing with his Converse shoes in the movie | Robot. Several brands of
beer are advertised in How | met your Mother. In popular shows like Family Guy, humorous
advertisements are placed all over the TV show like Red
Bull, Sony, Apple, Microsoft, Samsung and many more.

With so many people subscribing to Netflix and Amazon prime, Product placement is
increasingly being used and is one of the popular Types of advertisement.
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5) Radio

Radio advertisements are the ones that are broadcast it through radio waves and heard on
radios all over the place. These mostly consist of audible advertisements or jingles. While
some consider this to be an ineffective form of advertising there are still many followers
listen to the radio every morning.

Advertisement for almost every product can be found on the radio. Every single feature and
benefit of the product have to be explained on the radio, unlike other sources where the
customer can see the product for inside.

6) Print

Printing is the slowly decreasing form of advertising. There were days before the evolution
of television when printing was a major source of advertising and considered to be one of
the most effective media. But since the explosion of television usage, print advertisements
have taken a backseat.

The main disadvantage of print advertising is the shelf life of the ads is short . However,
because its reach is solid, Print advertising is one of the most expensive and most effective
types of advertising. Following are the few Print Types of Advertising:

A) Magazine advertising

These are also known as periodical advertisements in which a weekly fortnightly or monthly
magazine are used for advertising. Ads are printed in the corners or on the entire page of
the magazine and sometimes even an extra page might be inserted simply for advertising.
Ads are categorized and segregated according to the magazine category for example



business magazines will feature ads from Rolex watches, while entertainment magazines
will feature ads from high branded apparels.

B) Brochures or handouts

Brochures are specific advertising materials used to promote a particular product usually
given at a point of sale are handed out at different locations. Brochure advertisings do not
use any base like magazine advertising and are independent.

C) Newspaper

Newspapers display a huge number of ads in them, right from matrimonial services to job
hunt, to the notifications and circulars from the Governments. Newspapers were the
extremely popular form of advertising in the early 20th century and to some extent it still is.
But with the advent of the Internet and digital advertising newspapers have moved to tablet
pcs and that is where the advertisements are now being displayed.

7) Outdoor

Outdoor adv. consists of displaying large posters banners or hoardings with the
advertisement. These are displayed on the side of the road, on the glass of large buildings,
or on specifically targeted places that have huge inflow from the public. While earlier printed
ads were used for outdoor advertising recently, they have been replaced by digital boards.
These boards display the advertising without the hassle of getting ads printed.

8) Global

Google advertising is more of a strategy that the type of advertising but some have
classified these as a separate type of advertising. In Global Advertising, a single Ad runs
throughout all the countries where the product is present, irrespective of the audience and
their language. Apple ads are known to be the most effective global ads. They also are
known for not endorsing any celebrities to promote the product. The ads are homogeneous
and run through the entire world in the English.

9) Outdoor Blank Space Advertising

It is a newer form of advertising which ensures a large reach of audience. Occupying the
empty spaces for advertisements is known as space advertising. Examples include the
spaces of metros, buses, cabs, flight seats & movie theatre seats (where advertising is
done on the removable seat covers) etc. Since a huge number of people use these facilities
and they have a long shelf life, they have proved very effective.
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10) Online E-mailers

While some have classified this under internet advertising E-mailers have gained a separate
category owing to the fact of personalization. The emails sent from companies have a
personalized message including a personalized greeting makes E-mailers more effective
than most of the forms of advertising. Companies work hard so that mail reaches the inbox
of the customer rather than junk mail and thousands of dollars are spent to ensure that.
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