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' MINUTES OF THE MEETING OF COMMTITTEE OF COTURSES 1%
BUSINESS ADMINISTRATION HELD ON 09.03.2017

.:' A meeting of Committee of courses in Business Administration was hz'd om 72 522577 22 “* 57
am: in the Chamber of the undersigned.

.The following members attended the meeting :-

1. Prof. Vijay Shrimali Convener %g/

2. Prof. Rajeshwari Narendran Member
3. Prof. 2 LVerma Member [ e
% o g

k 1t v-as resolved that CBCS to be adopted in the depariment and introdu~z 222<T27= -

G

(1
N
|

M
i

Courses in Choics based courses in M.Com (Bus. Adm.) & MHRM in semester il & 1V 1 Pt 272
follows:
‘M.Com Il Sem.:-CBC I | - Written communication.

T o CBC Il - Managerial behaviour and effectiveness (Syllabus  enciesza:
MComN Sem. CBC | Brand Management
s CBC Il Event Marketing
HRM Il Sem. CEC | Professional Skill development Lab.
HRMN CBCI Stress Management

s 2 CBC- 1l Advance fraining skills
'I.éhl‘l??'l_l__iSem CBC - Qualitative Research Methods
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-"'Choicc paperin M Phil- Business Administration: Second Semaester

- SUBJECT : QUALITATIVE RESEARCH METHODS

Objectives:

To aquire knowledae and understanding demonetrale

- knowledar of the lnstorical barkaround and renent de selspments within thie fintef of
agustative research methnde,

; ‘ o
- knowledac of methodoloaical and epistermnolagical assumptions of qualtative esaarst

aualitative research
- knowledac of research ethics

Unit I Basics of Research Methods ~Understanding differences in Quantitatize and Tuztztie

y ol e . (
rescarch methods  Overview of Mixed Methods of Research, Background and racant deyzlanmans

within the broad field of qualitative research methods in the sorial
Helhivas

UNIT Il Understanding Qualitative Research
Quahtatve Research why and How lo Do I\, The Relevance of Qualitative Pe

Quantitative Research as a Starting Point, Essential Features of Qualitative R
Qualitative Research & Ethics of Qualitative Research

UNIT Il The Qualitative Research Process

Research as Linear Process. The Concept of Process in Grounded Theory Resaarch
Ethnography Ethnographic research is probably the most familiar and applicable type cf quzitstivz
method narrative analysis, discourse analysis, grounded theory

UNIT !V Phenomenological Research Method
Concep:t of Phenomenology. Use and application of Phenomenology. Practical Project or 3 smali st
UNIT V Case Study.
Case study Research Method, Use, application and relevance of Case Studies. Practca! Case R2s2
writing 2s 2 preject
Boaks

1 [ Tale of two Cultures’ Qualitative and Quantitative Research in the sctial sciences oy Gary

Geerlz. James Mahoney Princeton university

2 Lnalyzing Qualitative Data by Alan Bryman, Robert G. Burgess
Quzltative and Quantitative rescarch Methodology: exploring the Interactive Contiruum by
lsadore newman, Carolyn r Benz. Southern llinois University
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Administration Semoster (I
d Course in M Com Businuss
?ggi c;: Z?JSI?JI-:C'I‘ : WRITTEN COMMUNICATION

£ OBJECTIVES: ,
COURS lirize learners with the mechanics of wiitng
10 fargble [earners to write in English prectsely and olloctively
oen g

COMES:Leamers should be able to

COURSE OUT gulatly,

iy getinto the habit of witing e




/

ii) express them

S selves 1i

writing, N different genres of vrting from creat

i) take part in pri i from creatun to cnteal to factual
: print and onl

: N ' onhine me o

iv) read quite widely to Och,me’m communication

of S &

v) identify their areas of S"anmﬁtyle of wnting. and
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UNIT I WORK PLACE COMMUNICATION

e-mails minutes, reports i i
T rondume. prepsent ;:Odr:fge.retnl kinds - annual report, status report, survey report, proposals
Cauifies, CoRBIIntS, resume‘smaewl!le%s' profile of ingti‘lulions, speeches. responding o
“NIT | ¥ RESEAREH WRITINC'; pplications, summarizing, strategies for writing
Articles for publication (Journal i

U s), developing questi i iti is j '
research writing, data (charts, tables) ane?lysgisc,1 discz‘:xorggr?;reaeiiovr:r|tlng sbhedl iR as

UNIT V WRITING FOR MEDIA AND CREATIVE WRITING
Features for publication (Newspapers, magazi

‘ Ers, gazines, newsletters, notice-board). c232 ies. shor
stories, travelogues, writing for children, translation, techniques of writing ) come shEien Stae

TOTAL: 45
PERIODS

TEXT BOOKS

1. Ray_mond V Lesikar, J‘cr)‘hn D Pettit, and Mary E Flatly. 2002 Leskar
BusinessCommunication. 11" ed. Tata McGraw-Hill, New Delhi.
2. Sharan J Gerson, and Steven M Gerson. 2008. Technical Writing: Process anc Product. Pearsc

Education, New Delhi.
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REFERENCE:
1 E.H.McGrath, S.J. 2012. Basic Managerial Skills for Al g™ ed. Prentice-Hali of incia. Naw
Delhi
2. Management books Robin sharma - The greatness guide, Steven Covey -7 Habis of
Effective people, Arindham Chaudhuri - Count your chickens before thay hatch, Ramadurat

- TCS Story
Blogs : Seth Godwin, Guy Kaw
Review. Harvard Business review

3

. joitte, Netsis

_ Reports: Deloitte, ' ,
g Magazines: Bloomberg Businessweek, Economnist

asaki, Kiruba Shankar

glnoss Admlnlstratlon somoster Il

n M Com BY ECTIVENESS

i course | M s
%';fc'cﬁ.b.z;ﬁﬁﬁ-u : MANAGERIAL BEHAVIOR AND EFF

: d am for peopla 10
oBJ ECTIVE concarn for produclion and conceam

%Og;i‘?”e managerial styles © 'Béﬂiﬁ{ and relate these systoms L0 organisatonal

s

ana
assessdifferentsyst of manaj

characteristics:
anageval bahaviour

COURSE OUTCOME: sriate style ofm

4 f 1nprol
Students will gain cnowiedge Aot t 4y




UNITI DEFINING THE MANAGERIAL JOR

pescriptive Dimensione of Managenal Jobis < Mt - Wordel - Tira Birrersren in Managenal Jobs
Ef,‘echVG and Inefiective Job t"'r'|‘;"‘/!'-lll' f unthinnal and In ”" I‘.'fh'hf‘(,’f»'} , '."’)." /';;vrv a! l,i,i*‘t'!t,:i-'? ,J:J
UNIT I DESIGNING THE MANAGERIAL JOB ' il franaqgenal John behseryy

igentifying Manaacnal Talent Selechon ang
Rrewatds — Managenal Metivation -
Ratance Scorecard - Feedbact: -

4 el et itmen Vanaganal Secs Ueyntnperant - Payard
Eflective Managemang Crtariy -

C Perfarerancn freranal Hezsyres -
areer Managemens .

Cutrent Bearctieneg

UNIT It THE CONCEPT OF MANAG

ERIAL EFFECTIVENES
pefinion = The person, process product IVENESS

approaches — Bridging the Gap - Measunrg Marzger s

Effectveness — Current Industrial ang Government practices in the Management of taragers!
Fochivenese. the Effective Manager a5 an Optimizer. ’ '

UNIT IV ENVIRONMENTAL ISSUES IN MANAGERIAL EFFECTIVEMESS

Orgamszlional Processes - Organisational Climate - Leader ~ Group Infiuencas - Joh Crallerqge -
Compstiion - Managenial Styles. ]

UNIT VDEVELOPING THE WINNING EDGE

Qigamsationat and Managerial Efforts — Self Development ~ Negotiation Skills ~ Develngrart - the
Competitive Spirit — Knowledge Management — Fostering Crealivity and innovation

TOTAL: 45

PERIODS
REFERENCES

Peter Drucker, Management, Harper Row, 2005.

hilkovich and Newman, Compensation, McGraw-Hill International, 2005.

Blanchard and Thacker, Effective Training Systems, Strategies and Practices
Pearson 2006.

Dubnin. Leadership, Research Findings, Practices & Skills, Biztantra, 2008.

Joe Tidd , John Bessant, Keith Pavitt Managing Innovation ,Wiley 3™ edition.2005

TV Rao.Appraising and Developing Managerial Performance, Excel Bocks. 206G

R Mi.Omkar. Personality Development and Career Management, S.Chand 1% editon 2008
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Richare L .Daft, Leadership, Cengage, 1 st Indian Reprint 2008.

hoice based Course in M Com Business Administration Semester IV
CBC -1- Subject: BRAND MANAGEMENT

COURSE OBJECTIVE: ,

Te understand the methods of managing brands and stralegies for brand managament

COURSE OUTCOMWME. ‘ _

To successfully establish and sustain brands and lead 1o extensions

UNITI INTRODUCTION . o

Basics Understanding of Brands - Definitions - Branding Concepts - Functions at Brand - Swadicance of
Brands - Different Types of Brands — Co branding ~ Store brands

UNIT 1f BRAND STRATEGIES ‘ '

Strategic Brand Management process ~ Bullding a slrong brand -~ Brand posiioning - Estadlishing Brand
values - Brand vision — Brand Elements - Branding for Global Markets ~ Compating with foreign tvanas

- UNIT 111 BRAND CONMMUNICATIONS |

Brand image Building - Brand Loyally programmes - Brand Promoton Methods — Rote of Brand
ambassadors, celebratics - On line Brand Promotions

UNIT v BRAND EXTENSION ) _ P
Erand Adoption Praclices - Different type of brand extension - Factors mfluanging Decision fo @tensed
= Re-branding and re-launching.



UNITV BRAND PERFORMANGE

Measuring Brand Performance - Brane ity Managerroent -

Brand Equity Measurement - Rran | evntage Ry ";.-\'].’wfv“ r:' s

opportunilies R O Brand

TOTAL: 45 PERIODS

TEXTBOOKS

1 Kevin Lane Kelle; Sy
27 Edition, 2007

z  Moor ‘LR B .

;{EFJE;EI??(I:\ELSP Brand Management - | edition, Vikag Publishing House 2012

1 Lan Baley, Asain Branding - A Great v

bat Brandirg stratrges - Beandg fogdt —

,‘/,;)'l;y!nn. Prand 1 (‘l':]"c:"!!'t:’ ’z,

atgg’t Brand Mnnaq(vmpm B“ll{’mq ',lqaq“r;nq arvl f,{gnng‘q Prertire Hall

! ! ay o fly, PHI. Singapore, 2002

¢ Paul Tmepoal, Branding in Asia_ John Willy 2()),[)0 o

3 Ramesh kfumar Managing Indian Brands, Vikas Publication, India, 2002.

4 Jsodeep Kapoor. Brandey, Biztranza, India, 2005

5 Mah!m' Sagar, Deepali Singh, D.P.Agarwal. Achintya Gupta -Brand Management Are Baogks
Pyt Ltd ~ (2000), | o

Choice based Course in M Com Business Administration Semester IV
CRC -2- Subject-EVENT MARKETING
COURSE OBJECTIVE:

Te Understand the structure of event industry, economy, culture and trends of Market
COURSE QUTCOME:

Appiying the Concepts and practices of Marketing research on event related issues.
UNIT1 INTRODUCTION
An overview of event marketing - types of events — Understanding the structure of event inaustry

economy. culture and trends — Marketing skills for event marketers, requirement analysis
UNIT [ DESIGNING EVENT MARKETING

Application of Marketing mix to events - designing and developing — Adoption of events — Event fi¥a Tycla

enalysis — Key drivers influencing strategic planning and execution of different types of even's - Brardirg

tssues for events.

UNIT I PRICING STRATEGIES

Prcing methods for events - Approach towards sponsorships, funding agencies - typss and choice of

sponsorships — Profitability analysis — Negotiations for the best deal.

UNIT IV EVENT PRONMOTION

Campaign for sporis cultural - Entertainment - Formal functions - Event advertising

Estzbhishment - Festivels — Conventions — Exhibilions - Public relations - Interparsanal refatiorship -

lediz management - Role of regulalory authorities.

UNITV EVENT DELIVERY

Dealing with agents, Promoters and event execulors - Event Planning Implementation and avaluation

fram stake holders perspectives - Concepls and practices of Markeling research on event related iSsues
TOTAL: 45
PERIODS

]

TEXTBOOKS ‘ | o | \

1 Leonard H Hoyle, Event Marketing - How to successfully promote Events. Festvals, Conventions and
Exposttion, John Wiley and Sons, .’/:002 . ) | .

2. Leberman, Paliciz Esgale, Pal Esgate, The Enlertainment Marketing Revaluton Bonging the
M(;guls, lm; Iedia, and the Magic to the woild, FT Press, 2002,
- o= S » |

E?EFEITF !rilcnierfmd silvers and Joe Goldblall, Professional Event Coordination, John \Wiley, 2003

2 /;]hcd(Jn" Saget, The Cvent Marketng Handbook . Beyond Logistics & planning, Kaplan Publishing

2000

4 Shannon Kilkenny, The complete guide 10 successful Event Planaing . A guige book 19 producing
Wemorable Events, Atlantic Publishiny b;(')'[‘,l;“")'
.n [Cvent Planning, Wiley India, . ' 4
g éuduyrféll:r};:g;zrlmnb vV f{?venl Marketng and Management L editwon
o ' 2

H'Oyle, Event Markeling-Wiley
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i - Bgf;alr;u}(imagr::i‘ arﬁl')};_members.tnerghboqrs\ relatives. frieands on various

UNIT Il SOCIAL COMMUNIGATION . 0 g 20Vising. persuading. expressing oprinns zrgurg

it Rein e, s " -4 Telephone ;a!!s (ofﬁ?'al), colleaqgues in the wnrrsgrt

CUSSING 1s5Ues (socna{, political. cultural) clubs (any social gathering). answerin r

about films, books. news items, T.V programmes, sharing jokes )

UNIT HI GROUP/IMASS COMMUNICATION ‘

ch?un discussiojw (brainstorming ). debate, panel discussion, anchoring/master of ceramony welcoms

socress, proposing vote of thanks, introducing speakers, conducting meetings. making anrcurcements

Just-a-minute (JAM;, Block and tackle, shipwreck, spoof. conducting quiz, negotiations. arzl rzcars

UNIT IV INTEGRATED SPEAKING AND PRESENTATION SKILLS

Listening to speak (any radic programmel/lecture), reading to speak, writing to speak. watching 1 spask.

{zny interesting programme on TV) Reading aloud any text/speech, lecturing. PowerPoint grasaniation.

impromptu. Intenviews of different kinds (one to one, many {o one, stress interview, teleghenic intsrsew:
CUNITV ENMPLOYABILITY AND CORPORATE SKILLS

Intenqswe skillz — Types of interview, preparation for interview, mock interview Grous Discussicr

Communication skills in Group Discussion, Structure of GD, GD process. successful GD technigues skilis

bouoht oul in GO - leadership and co-ordination. Time management and effective planming - dertifyng
0 ‘ective time management, prudent time management techniques reiationshic tetwvesn trme

barners to efl ,
snt ang stress management Stress management — causes and efifect coming strateges -
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manageme . . ~
simple physical exercises. simple Yoga and Meditation lechniques, Relaxabon tachrigues  stress and
STy . e -~ s 2 % - -~ el el
ot hesling postive forces of nature, relaxation by silence and music Decisian miaxing and Negotation
shiils P’r‘op.l/r; skilic. Team work, development of leadership qualities

: 10DS o : 5 R aehity ~ =
TOTAL: 60 PERIO o the entire programme similar o o Seminar 115 an aclivily dased ceurse

Note  Students Y./a"’ Und(ﬁfgo, as @ group con organize evenl(s), present tem pagens el Thia will de
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REFERENCES:

fichard Denny TLOIM

T4 yglue Educalioft.

5 Listening (G/WBICEh!

T Malleya B0 Tedtalk

glion (0 Win_ Kkogan Page ngia Pt L, New Oeini 2008
o : ¢ TAGS

. Wisdom, Vethathin Publications Erode _.\m{
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UNIT 1 CRISIS MANAGEMENT a= ng thn rght breave - Learrirg fo 15y 1479

tmpheahiont - People issues .

1 erhirioe:

Dicvelapng concentratinn -

e

Environme i
" : ental isgyes P
Sreventing nterruptiona — Controlling crisis ke

e Phing e o L Importance of gnod communicatinn - Takirg z4uzrtase of
UnNIT IV WORK PLACE HUMOUR
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sychologeal fal outs - Learnirg 1o veng 22 -

no 2 zense of Humowr - Learnin

: C earming to laugh - Role ¢ 317 team spmt - Using
el W & BBl D Ot e 28 ole of group cohesmn and te3m g Usirg
UNIT V SELF DEVELOPMENT

:::'o\'mg .V—‘-r—rsonahty - Leading with Integrity ~ Enhancing Creativity - Effective

Mg mmunicat Th L t deraginr ‘1'21.,"7: _
S=nzible Communication — The Listening Game - Managing Self — Meditation for pes Vrmz trr  Ae
T . h ation for pezra - Yooz ‘nr U
TQTAL 45 PERIODS g es ok

REFERENCES

* Coopsr Wanzging Stress. Sage, 2011

Welischaler Stress Mianagement Cengage Learning, 4 Edition 2009.
Jef Davigson Ma3anaging Stress. Prentice Hall of India, Nevs Delhi, 2012.
Jusn R Alssca: Brucala Laurel Brucata, Daisy Chauhan. Stress Mastery. Pearson
iz The Psychology of Happiness. Tata McGraw Hill. 2012

ict Stress — Perspectives & Process. Tata McGraw Hill. 2012
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Choice based Course in MHRW Semester [V

C'BC -2- SUBJECT : Advanced Training and Consulting Skills

UNIT ~
Vannower Plznning- 3 conceplual Framework, Macro and Micro Manpower Planmng Maethad &
Vezsunng General end Special Abihites and Aplitude. Evaluating Transfer of Learmng o s o0

r Whznnower Planning: Competency Mapping.

UNIT 1 Traiming Wethodology
Ceesce of Trmmang Wethodologes  Logic and Process of Learming Bnondgies oF Leaming
Lriteenn e [hethod .’;-,Itji{"’,}"l(;ﬂ il of an Eflective Tramner Use of Aud-Vaual Ads v raong
L faded instructuon Dielance Learning  Open Leaonung V- Learmng Yeshnaloges
 omginence and WMathimedia Environment
Urt [l Tremning Skalls
Deeciare Taib o Lasouenion Cree-study, Pu.‘.)gxnxl\m\t- l.(emm!\g) ;i!t_)'\’}hl'!\m ACLIN B F3aung Synbcate
Lok Coames fohon Maze In Baskel [yerose Project Work Role Play

- - P - *
s Yrzann G W

-

Cemanctiation snd Pracuce Montonng Coacling  Helt D@agnostic. Bhts Eageneors Ledindy
Liveovery Leatmng  Brein Sotming. Counseling Job Retaton Team Busang Traneg Needs
A Y iy, » ad LR 4 = = )

Pamung i thie erppotics! doinain Audie Visual Technigues dand ase o Galyide Sonsullantts

URN IV Mancgement of Training A , N ; I
Vataging Timmng — Need Analytis, Coment devidopment. Session pans ok Bodas teamayg
i_;mrz;‘(:;?‘;u.l infrgstuctute In house and Out Boungd Trammg, Caue pryas for 1700ng LEAmEN
lecdback and Cologlations of KO on Tioining

UNIT v Conculting Skills



Consulting Skills- Need. Imporlance. roles and responsibilities of a consultant Bzsies of

o/
Consulting ~ Market Analysis. Client Analysis, Knowing Diagnostics and Analytins for Gonsyiting
Branding
Books
1. Traming for Development- Lynton and Pareek
2. Traimng and Development — Rao, Nair and Ram Narain
3T

& D Handbook- Carig and Robert



