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-Research:———Meaning,—objectives — Signhificance, Types .of . Research, - i
| Research Process. Research Problem: Meaning, Need of Defi ining, | l
- ‘-Technlque mvolyed in defining. - . -
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. Research Desrgn Meanmg, Need and features of good research design,

- Different. . Research - Designs. Measurement and scaling Techniques:
Measurement: scales . Test of sound measurement. Scaling- meanmg and
cIassn‘f cation Bases Important scaling Techniques.

3. Samplmg Theory Populatlon and samples, Random sampling, parameter
statistic and standard error of statistic. .
Testing of Hypothesis: Basic concepts and procedure. Hypothesis Testing
of - ‘means and - Difference between means Hypothesis Testing of
Proportions and . Difference ~ between Prpportions. Estimation of
Parameters. Chl-square Test: Characteristic and Assumptions, Test of
Goodness of Fit and mdependence of attrlbutes

4. Analysrs of varlance Concept Basic Prmclple short-cut method and
coding method for one- way ANOVA, Two-way ANOVA. Non- parametrlc
Tests: Uses. Run Test, Sign Test, Medlan Test, Signed Rank Test.

5. Marketlng Research Concept Applications, Limitations. Applications of
| Research - sales research, Product research, Motivational research,

Advertising research, market ‘segmentation, Physical dIStI"IbLIthI'l
research. | |
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